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RISK MANAGEMENT 

 
 

 

REGULATORY COMPLIANCE AND REPUTATIONAL RISK 

The Banco Pastor Group has a long- and firmly-established culture of compliance, as 
evidenced by its first Professional Conduct Guide, which was approved by the Board 
of Directors in 1986. Updated in 2000 as the Code of Professional Conduct, the 
guide now also sets out the values that should guide the actions of everyone working 
within the Group as well as expressly covering issues surrounding transparency in 
customer dealings, conflicts of interest and proactive contributions to the campaign 
to prevent potentially criminal actions by third parties.  

In relation to the foregoing, all matters related to Bank customer claims are monitored 
closely at the most senior level. An Interdisciplinary Committee for Anti-Money Laundering 
proposes to the Board of Directors the measures required to ensure the Bank acts as 
effectively as possible at all times in managing this sensitive issue. Information on the 
actions taken by the Supervisory Committee for the Internal Code of Conduct within the 
securities markets division is also reported to the Board of Directors. 

In September 2006, the Bank established a dedicated Regulatory Compliance Unit 
to comply with two sets of European Community Directives.  

1) The Directives related to capital requirements at credit institutions: Directive 
2006/48/EC, dated 14 June 2006, relating to the taking up and pursuit of the business of 
credit institutions, and Directive 2006/49/EC, also of 14 June 2006, on the capital 
adequacy of investment firms and credit institutions. These Directives were transposed into 
Spanish legislation via Law 36/2007, of 16 November 2007, which amends Law 13/1985 
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on investment coefficients, capital and disclosure requirements, and Law 47/2007, which 
amends the Spanish Securities Act. These two laws are enacted by Royal Decree 
216/2008, of 15 February 2008, on the capital adequacy of credit institutions. 

2) The Markets in Financial Instruments Directives (MIFID), a core component of the 
Financial Services Action Plan (FSAP), comprising three Directives: MIFID Level 1 
Directive 2004/39/EC, of 21 April 2004 and the two implementing level 2 
Directives, Directive 2006/73/EC, of 10 August 2006, as regards organisational 
requirements and operating conditions and EC Regulation 1287/2006, of 16 August 
2006, as regards recordkeeping obligations for investment firms, transaction 
reporting, market transparency, admission of financial instruments to trading. These 
Directives were transposed into Spanish legislation in Law 47/2007, which amends 
the Spanish Securities Market Act and Royal Decree 217/2008, of 15 February 
2008, regarding the legal regime governing investment service providers. 

The transposition of both sets of regulations (capital adequacy and MIFID), via Royal 
Decrees 216/2008 and 217/2008, stipulates that credit institutions have a 
dedicated compliance function and officer.  

In order to enable a comprehensive and uniform response to the continual and 
growing number of regulatory changes, the Compliance Unit now reports to the 
Bank’s General Secretariat, notwithstanding the coordination required with the 
Operating Control and Operational Risk Units, which fall under the Audit and Control 
Department, among others. 

The goal of the Regulatory Compliance Unit is to anticipate regulatory changes in 
order to protect and enhance the organisation’s corporate values and reputation by 
attempting to respond optimally to the proposed new regulations which will take 
effect over the coming years. Furthermore, as we move from a scenario where banks 
were governed by clear rules to one where they are governed by principles, 
application of the regulations is becoming increasingly complex, requiring us to work 
with imprecise legal concepts new to Spanish legislation and to do so efficiently. 

At Banco Pastor we have defined three distinct classes of related risk: 

Compliance risk: the damage that could be sustained by the business model, the 
Bank’s reputation or the Entity’s financial situation as a result of breach of law or 
internal policies and standards, or by failing to meet stakeholder expectations. 

Regulatory risk: the risk of incurring regulator-imposed fines, financial losses or reputational 
damage as a result of breaching applicable laws and regulations, avoiding compliance or 
not responding to shifting regulatory expectations. Accordingly, this risk factor extends to 
breach of regulations as well as the failure to satisfy regulator expectations, including the 
possibility of failing to communicate with them as fluidly as they require. 

Reputation risk: by its definition, this is the risk factor that strikes most fear in the 
Entity due to the potential fallout on its brand franchise and image as result of 
negative third-party perception of its business practices, whether or not accurate, 
with ramifications by extension for its customer base, litigation costs or income. 

In fulfilling its remit, the Regulatory Compliance Unit must assist and advise the rest 
of the organisation in how to perform their activities in a culture of compliance that 
must be sufficiently aligned with the values, processes and controls that managers 
apply so as to mitigate compliance risk. To this end, indicators will be developed that 
will enable managers to monitor and manage the Banco Pastor Group's exposure to 
both reputational risk and regulatory compliance risk.  

As regards other regulatory matters, the Regulatory Compliance Department bases its 
work on the risks listed in the process analysis performed in relation to operational 
risk using the qualitative classification system proposed by the British Banker 
Association. This classification includes application of subjective factors on a scale 
of 0 to 5 to express the relationship and reputational damage associated with an 
operational risk loss event. There is an inventory of reputational risks that is updated 
regularly and is the basis of a monthly report. 
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As indicated by the Special Commission to Foster Transparency and Security in 
Markets and at Listed Companies (the Aldama Report), one of the most pressing and 
persistent concerns affecting capital markets is establishing their place in a fast-
tracked globalisation process involving the world’s market economies, which 
translates into a philosophy of economic regulation and coordination, based on three 
criteria: the effective enforcement of the law, self-regulation of markets as far as 
possible and maximum transparency. 

Spain has been involved in the above process and has engaged in this philosophy, 
most intensely in the last few years, as evidenced by the Special Commission to 
Study a Code of Ethics for Boards of Directors at listed companies (the Olivencia 
Report) and the aforementioned Aldama Report, which, since 2002, has been 
spearheaded by our legislator, and which has so far culminated in the Unified Code 
of Good Governance, approved on 22 May 2006, the latest set of recommendations 
in this field, which listed companies must use as a reference when preparing their 
annual corporate governance reports for years subsequent to 2008. 

The chronology of the body of positive law in the field of transparency and corporate 
governance can be summarised as follows: firstly, legislation governing measures to 
reform the financial system was enacted on 22 November 2002 and, later, Law 
26/2003, of 17 July 2003, amending the Securities Market Act and the then-
prevailing Revised Companies Act, known as the Transparency Act, was enacted by a 
Ministerial Order dated 26 December 2003. 

These legal regulations oblige listed companies to create a statutory audit 
committee, draft and submit to the regulatory bodies and their shareholders an 
annual corporate governance report, as well as a report on the activities of the audit 
and control committee, present for approval at the general shareholders’ meeting 
specific regulations governing the audit and control committee, the general 
shareholders’ meeting, the Board of Directors, and a website in the terms regulated 
under the aforementioned ministerial order dated 26 December 2003. 

In relation to the corporate governance report, it is worth pointing out that the 
Spanish securities market regulator (Comisión Nacional de Valores, or the ‘‘CNMV’’), 
in compliance with section 2 and the first final provision of the ministerial order 
dated 26 December 2003, initially approved (on 17 March 2004) Circular 1/2004 
defining the content and structure of the annual corporate governance report which 
must be drafted by corporations whose shares are listed on an official secondary 
securities market.  

Furthermore, as a result of approval of the Unified Code of Good Governance in May 
2006, on 27 December 2007, the CNMV approved Circular 4/2007, revising the 
annual good governance report. Circular 1/2004 was repealed and a new standard 
report, adapted to the Unified Code of Good Governance, was brought in, with which 
listed corporations must comply. 

Corporate governance at  Banco Pastor  

Banco Pastor has been working in a parallel spirit to these best practices and 
legislative trends for many years, adopting best practices and trends in 
transformation of corporate governance at listed companies: as early as 1988, prior 
to the so-called Olivencia Report, the Bank had already set up an Audit and Control 
Committee, making it a pioneer in the corporate governance field. 

On 2 February 2002, the Bank’s Board of Directors approved the internal board 
regulations, which have been amended several times since then, in order to adapt to 
the changing regulatory and business environment. The latest draft of these rules has 
been submitted to the CNMV and can be downloaded from the regulator’s website 
and the corporate website of Banco Pastor, S.A. 

In particular, the Board Regulations were amended and extended by the Bank’s 
Board of Directors (at a meeting on 26 February 2004) to include specific rules to 
govern the Audit and Control Committee, Appointment and Remuneration Committee 
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and Management Committee, in order to meet its requirements under the 
Transparency Act. They were further amended and extended by the Board of 
Directors on 23 February 2006, to adapt the wording to Spanish Companies Law 
19/2005. Furthermore, to bring them in line with the Unified Code of Good 
Governance, the Board of Directors, via a resolution on 25 October 2007, again 
revised the Bank’s Board Regulations. Later again, the Regulations were further 
amended by the Board to bring them in line with the day-to-day business of Banco 
Pastor, S.A. The latest amendments were raised to public deed before notary 
Francisco M. Ordóñez Armán on 20 April 2010 (registered under number 1,028 of 
his protocol). 

As regards website (www.bancopastor.es) access, the Bank had been publishing the 
report on its website long before this became a legal requirement. 

In order to comply fully with the transparency requirements laid down in the 
aforementioned laws concerning financial system reform and transparency and, 
indeed, to fulfil the recommendations of the Chairman of the CNMV and to comply 
with best practice in the market, the Bank afforded statutory status to the Audit and 
Control Committee and sent to the regulator and made public via its own website, 
the regulations of the board and its steering committees, as well as the regulations 
governing the General Meeting. Note that the Board of Directors has approved and 
sent to the CNMV, and uploaded onto its corporate website, the 2009 corporate 
governance report and the report on the activities of the Audit and Control 
Committee, which are presently available to shareholders and were approved at the 
Annual General Meeting held on 26 March 2010. 
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Banco Pastor’s social footprint  

 

«I am one of those men who believe that continual learning is what drives life. While 
Sophocles maintained that ‘‘proud old men in old age learn to be wise’’, I fear that in 

the times we are living, learning is not the preserve of the old and wise: today it is 
crucial to head towards the unknown with the firm desire to learn. Imbibing this 

attitude on a collective basis will prompt citizens to understand their surroundings 
and improve them». 

JosJosJosJosé Mar Mar Mar María Arias Mosqueraa Arias Mosqueraa Arias Mosqueraa Arias Mosquera    

Chairman of Banco Pastor and of the Pedro Barrié de la Maza FoundationChairman of Banco Pastor and of the Pedro Barrié de la Maza FoundationChairman of Banco Pastor and of the Pedro Barrié de la Maza FoundationChairman of Banco Pastor and of the Pedro Barrié de la Maza Foundation    

    

Corporate social responsibility is one of the intrinsic and defining traits of any 
company, from the top executive to the last professional; above all corporate 
citizenship must be internalised by each individual. The idea is that all citizens make 
‘social activism’ their own cause, so that they engage in helping to serve and improve 
society and in mutual philanthropy. This awareness can only achieved by means of 
education and training, from an early age, in values which foster the moral obligation 
to not turn a blind eye to our surroundings. The earlier we start, the better. 

The men and women at Banco Pastor have been working on this commitment for over 
two centuries, framed by the desire to make our customers happy and share 
responsibility for building a more prosperous and competitive society. As a 
responsible business, Banco Pastor has always factored these priorities into its 
business and corporate values, in the strategic and organisational sphere as well as 
on the cultural and social plane. 

No matter the scenario, we work every day to become more efficient, something 
which necessarily requires streamlining our internal organisation structure and 
introducing technological tools which will enable us to remain at the forefront of 
sector innovation. 

If Banco Pastor has proved anything over its 235-year history, it is surely its 
flexibility and ability to adapt to shifting environments, characteristics which have 
proven vital to surviving in the present day as a solvent, efficient and profitable 
financial institution. 

The strategy of today and tomorrow is clear: innovate or die. And once we have 
achieved our goals, we set ourselves new ones, fixating our hopes and desires on a 
new objective, a new dream. This is the attitude that marks the difference between 
mediocre business and those that stand out and last. 

To nurture this attitude it is vital to foster a culture which provides use with historic 
social awareness, in which all individuals work towards improving not only 
themselves, but also the society to which they belong. It is also vital to focus 
strategically on training and competitiveness, two aspects which must go hand in 
hand and on which the entire organisation and all of society must set their sights. 

The path to prosperity is necessarily underpinned by the use of new information and 
communications technologies. As a result, here at Banco Pastor we place special 
emphasis on these tools which enable us to observe and measure, in real time, our 
business performance, while allowing us to create a culture of business community 
and teamwork, in which all units work in unison in benefit of the entity and its 
customers. 

Businesses are a vitally important part of the creation of free, prosperous and 
charitable societies, because they ultimately are the agents which create wealth and 
generate jobs. They also provide the key to economic recovery in times of crisis. To 
this end, achieving optimal productivity is the overriding priority as only healthy and 
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productive companies will be ready to give the best of themselves to society and to 
tackle the opportunities that will be thrown up throughout the XXI century. 

More than ever, all entities must remain committed to corporate citizenship. And 
they must do so taking into consideration the ramifications of the prevailing 
economic situation, measuring the impact of the recession and identifying trends, 
tapping into their human resources, for example, for corporate volunteering programs 
and making more efficient use of resources. Today, more than ever, it is necessary to 
do make resources go further without sacrificing social impact. 

Banco Pastor’s philosophy of life is therefore based on the overriding value of 
responsibility: no matter our successes, we work on the basis of a commitment to put 
some of the profits back into society. In short, we attempt to fuel a virtuous circle of 
enhancing our organisation --- underpinned by the use of new technology and our 
professionals’ skills --- bringing our culture to bear on our customers and exporting 
our successes to society. 

Under the umbrella of our business endeavour, in which we are all proud to 
participate, people need to enjoy a satisfactory professional experience, to feel that 
they are adding value, nurturing their talent and have opportunities for personal and 
professional growth; for its part, the organisation needs its professionals to upgrade 
their skills and knowledge permanently, display high commitment and remain open 
to change in order to tackle the new challenges which the market constantly throws 
at us. Aligning and reconciling institutional and individual needs constitutes the 
ultimate goal of the new Career Development ModelCareer Development ModelCareer Development ModelCareer Development Model, the first milestone of which, 
Campus Pastor, was achieved in May 2010. 

Guided by this spirit of promoting talent and career development, in 2010 we 
embarked on an internal communications campaign designed to increase knowledge 
and enhance relationships, not only between the organisation and its members, but 
also among the professionals who comprise Banco Pastor. The Internal Internal Internal Internal 
Communications PortalCommunications PortalCommunications PortalCommunications Portal and the new Employee Portal Employee Portal Employee Portal Employee Portal, which will be up and 
running in 2011, comprise new forums for dialogue which will encompass and 
organise the organisation’s existing information formats as well as opening up new 
channels for Banco Pastor professionals to communicate with each other and to 
actively participate in corporate life. 

We are convinced that sharing ideas and experiences, all the more in light of the 
ease of connectivity nowadays, generates value and reinforces our professionals’ 
ability to develop and apply content related to unfolding technological and social 
innovation. Investing in people, be they our customers or our professionals, has 
always been a priority component of our business plans and reassures us that we are 
acting in line with the ethical and civic criteria which define social responsibility at 
any business and on the part of any individual. 

By keeping ourselves at the forefront, experience tells us that we are building loyal 
and long-term relationships with our professionals, our customers, our shareholders 
and society as a whole. 

Act iv i ty of the Barr ié  de la Maza Foundat ion 

Banco Pastor’s commitment to serving society dates back to 1966, when the Barrié 
de la Maza Foundation was set up, manifesting in pioneering contributions to 
educational, research, cultural and social development in Spain. 

Aware that anything that entails investment in training is the most strategic action 
that responsible businesses can take to drive a nation’s progress, the Barrié de la 
Maza Foundation and Banco Pastor have throughout the years been developing and 
financing educational programs that allow our young to develop their job skills in an 
increasingly competitive and global society, which is by the same token more and 
more committed to the personal and social values of its citizens. 
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Among the Foundation’s broad strategic goals, the training initiatives in the research 
field are another way to bring the research work ongoing at our universities and 
research centres to the market. 

The use of new information and communications technologies opens up new 
possibilities in diverse fields including education, the awareness, protection and 
preservation of our heritage. The Foundation aims to provide society with access to 
cultural endeavours which are open and amenable to the public, in order to make a 
decisive contribution to broadcasting the importance of preserving our cultural 
legacy. 

The following initiatives stand out among the general programme pursued by the 
Foundation in 2010: 

CULTURE AND HERITAGE 

Since set up in 1966, the Foundation has displayed an unwavering commitment to 
Galician heritage by means of participation in projects designed to preserve and 
showcase this legacy. This dedicated effort was recognised in December 2010 when 
the Galician regional government awarded the Foundation the Premio Cultura Premio Cultura Premio Cultura Premio Cultura 
GalegaGalegaGalegaGalega for initiatives benefitting cultural heritage for the work performed in 
cataloguing and restoring monuments. 

Among the projects completed, the work performed on the Santiago de Compostela 
Cathedral, to which the Foundation has earmarked almost EUR 8 million since 
1968, stands out. 

In 2010, the Foundation’s work under the Santiago Cathedral Program, with a 
budget of EUR 3 million, focused on the Pórtico de la GlorPórtico de la GlorPórtico de la GlorPórtico de la Gloriaiaiaia; this program entails 
preventative conservation and restoration projects for this Romanesque sculptural 
portal and its surroundings and the murals in the high alter (Capilla Mayor), as well 
as the organisation of the cathedral museums of the future. 

In July 2010, the guided tours to the Pórtico de la Gloria drew to a close, with 
almost 20,000 people having had the unique opportunity to admire the work of 
Master Mateo up close and to see the restoration work financed by the Foundation 
for themselves. Since July, in the Pórtico’s crypt, the Foundation offers a virtual tour 
of the portal, receiving over 6,000 visits through December. This didactic and 
informational project enables visitors to take a 3D virtual tour of the portal and 
contains compelling educational content, not least of which the ‘‘The Pórtico de la 
Gloria Tools’’ presented using augmented reality technology. 

TEMPORARY EXHIBITIONS 

The Foundation’s temporary exhibitions showcased design, architecture, photography 
and the Foundation’s permanent contemporary art collection, which was boosted in 
2010 by the acquisition of 21 new works at several art fairs. In all instances, the 
exhibitions were complemented by parallel educational activities targeted at all ages. 

Catalá-Roca. Master Works 

The inauguration of this exhibition in the Vigo head office marked the unveiling to 
the public of an ambitious project, the first co-production between the Foundation 
and La Fábrica de Madrid, and featured a splendid selection of images captured by 
this landmark Spanish photographer and one of the Spanish photography scene’s 
greatest innovators in the 1950s, a documentary on the life and work of Català-Roca 
and a rigorously-edited catalogue. This project entailed researching and rediscovering 
the work of a benchmark for an entire generation of Spanish photographers, and 
marked the continuation of the Barrié de la Maza Foundation’s commitment to 
supporting contemporary photography. 

David Chipperfield Architects --- Form Matters 

David Chipperfield himself, in a conference before over 500 people in the La Coruña 
Auditorium, adjourned the Form Matters exhibition devoted to this architect 
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throughout the first half of 2010. Showcasing models, maps and other audiovisual 
props, the sample encapsulated the 75 key projects defining Chipperfield’s career. 
With his restrained, sober and conscientious style, Chipperfield has emerged as one 
of the most defining British architects of his time. 

Antibodies. Works by Fernando and Humberto Campana 1989-2009 

Between July and September 2010, simultaneously in Vigo and La Coruña, the 
Foundation put on ‘‘Antibodies. Works by Fernando & Humberto Campana 1989---
2009’’, a Vitra Design Museum exhibition which reviewed the 20-year long careers of 
two of the world's top designers. Brazilian brothers Fernando and Humberto 
Campana are the men behind some of the most iconic designs of the last two 
decades, ranking them among the most successful designers of our times, thanks to 
their ability to transform their idiosyncratic and unmistakable creative language into 
a hugely varied range of furniture, lamps and installations. The extraordinary take-up 
for the accompanying didactic activities, which comprised week-long summer camps, 
family workshops and daily activities for children, provided a summer camp 
atmosphere at the Foundation's two head offices. 

Under Construction 3 

Under Construction 3 is the third in a series of exhibitions to showcase the 
Foundation's collection of international contemporary art and reflects how the art of 
painting has been able to create its own history through graphic representations that 
go beyond the confines of traditional ideas such as gender and style. The exhibition, 
inaugurated in Vigo in October 2010, and scheduled to run until February 2011, 
brings together 24 works by 21 artists who approach the art of painting from 
photography, installation work and sculpture, playing with the idea of expanding and 
reincarnating painting in other media.  

Gonçalo Byrne. Urbanities 

Since November 2010 (and until April 2011), and for the first time in Spain, the 
Foundation’s Coruña auditorium is showcasing the work of Portuguese architect 
Gonçalo Byrne, the man behind a vast collection of Portuguese and international 
projects which have been distinguished with prestigious prizes many times over. His 
projects, imbued with sensitivity to heritage and culture, constitute platforms for 
mediation between man and his surroundings, and illustrate architecture’s dynamic 
and regenerative ability to transform cities and their environments. 

AWAKENING THE ARTS 

1,000 babies and children up to the age of 4 headed to the Foundation’s facilities 
on the five weekends of October to take part in a new edition of ‘‘Wakening the Arts’’, 
the cycle of early initiation in the world of theatre, music and dance which the 
Foundation has been sponsoring for three years in order to bring the youngest 
members of our households in contact with the stage arts. 

XV JAZZ CYCLE 

The Barrié Foundation jazz cycle celebrated its fifteenth anniversary in 2010. To 
celebrate, the XV Jazz Cycle, comprising 10 concerts in four cities, invited attendees 
to take a trip through the history of jazz through its four key stages: traditional, 
classical, modern and experimental. For the first time, Ferrol and Santiago hosted 
concerts in a cycle which was attended by 7,400 jazz lovers and brought together 
prominent international jazz artists such as The Guitar Conference Band, The Lewis 
Nash Hard-Bop Band, Dr. Michael White & The Original Liberty Jazz Band, Ken 
Peplowski with Peter Long’s Orchestra, Masada String Trio and Tania María Quartet, 
among others. 
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EDUCATION AND RESEARCH 

Scholarships 

Since its creation, the Foundation has given out more than 14,300 scholarships. 
However in recent years its dedication to supporting talent has become one of the 
Foundation's identifying traits, to which end one of its priorities is to educate and 
invest in young people, as helping this segment of the population is tantamount to 
investing in the improvement of society long-term. In 2010, the Foundation awarded 
32 scholarships for post-graduate studies abroad (in the US, Europe and Asia), as 
well as 75 high school scholarships in collaboration with the Amancio Ortega 
Foundation, under which secondary school students spend an academic year in the 
US. It also awards scholarships for post-graduate studies in Spain in United World 
Colleges and in connection with other Foundation programs related to the field of 
culture and heritage. 

Economy 

Since 1997, the Foundation invites international experts and reputed economists to 
provide their views and opinions on prevailing economic issues and trends under the 
umbrella of the ‘‘Lessons in Economics’’ cycle. In 2010, at the invitation of the 
Foundation and Banco Pastor, Finn E. Kydland (Nobel prizewinner 2004), economist 
Xavier Sala i Martín, Robert E. Lucas Jr. (Nobel 1995) and British economist and 
journalist Tim Harford gave conferences. 

Support for technology transfer 

In November 2010, the Coruña headquarters hosted the Technology Transfer 
Training Programme organised in collaboration with Oxford University, the Genome 
Foundation and the OTRI University Network, forming part of a new line of initiative 
focused on stimulating the Galician economy by supporting research and its 
application in the marketplace. In addition to training initiatives, the Foundation 
launched a Science Investment Fund which is being advised by Oxford University. 

SOCIAL SERVICES 

In collaboration with charity nationwide Cáritas, in 2010 the Foundation renewed its 
Social Emergency Aid Program, targeted at Galician families affected by the ‘new 
poverty’ generated by the prevailing economic crisis. This program is designed to 
help families whose financial situation has deteriorated significantly due to the loss 
of work by one of more family members in order to help them cover their grocery 
bills, home loans, school fees and medical expenses. The program, endowed with 
€ 300,000, also supports training and workplace reinsertion efforts by encouraging 
aid beneficiaries to participate in Cáritas’ job programs; it is also financing a study 
into the loneliness affecting the elderly with a view to searching for strategies to 
promote active ageing within the local community and creating job opportunities in 
the vicinity.  

In addition, the annual aid programme for social initiatives was devoted to projects to 
help families with members suffering from neurodegenerative disorders and elderly 
dependents. Over 2,000 people benefitted from the aid granted under the 2010 
edition of this programme through financing granted to 22 entities to spend on 
activities and infrastructure designed to improve the quality of life of the ill and, 
above all, their carers. 
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COMPANY PARTICULARS 

 

Banco Pastor, S.A. was incorporated by public deed granted by La Coruña notary, 
Antonio Viñes Gilmet, on 1 January 1925, under number 1 of his protocol, and 
registered with the La Coruña Companies Register, Volume 91, Book 3, Section 3, 
Page 107, Sheet 33, for an unlimited duration.  

It adapted its bylaws to Spanish company law via a public deed granted by La 
Coruña notary, Francisco M. Ordóñez Armán, on 26 July 1990, under number 1808 
of his protocol, registered with the La Coruña Companies Register on 29 August 
1990, Volume 783, General Section, Page 1, Sheet C-519, entry 1.  

Its tax identity code is A-15000128 and it is registered with the Banks and Bankers 
Register under the code R-2. Its registered offices are located in La Coruña, at 
Cantón Pequeño, 1; the postcode is 15003. 

The Entity’s bylaws and other public information may be consulted at the Bank’s 
General Secretariat, at Cantón Pequeño, 1, La Coruña, or at the website: 
www.bancopastor.es. 

Banco Pastor, S.A. is a member of the Deposit Guarantee Fund for banking 
establishments. 
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Banco Pastor Network
REGISTERED HEADQUARTERS

Cantón Pequeño, 1, 15003 – A Coruña
Tel: 981 127 600

REGIONAL HEAD OFFICES

Castilla y León 
Mariano de los Cobos, 1 – Entreplanta, locales 1,2 y 3, 47014 – Valladolid

Tel: 983 386 025, Fax: 983 386 026

Centro
Paseo de Recoletos, 19, 28004 – Madrid

Tel: 915 245 270, Fax: 915 245 271

Galicia Comarcal 
Concepción Arenal, 2-4, 1º Dcha., 15702 – Santiago de Compostela

Tel: 981 569 330, Fax: 981 569 331

Galicia Urbana Norte 
Cantón Pequeño, 1-4º, 15003 – A Coruña

Tel: 981 127 600, Fax: 981 127 546

Galicia Urbana Sur
Rúa Colón, 14-2º, 36201 – Vigo

Tel: 986 811 208, Fax: 986 811 211

Levante
Pascual y Genís, 20 – Entreplanta, 46002 – Valencia

Tel: 963 534 337, Fax: 963 534 338

Noreste
Paseo de Gracia, 54-Entreplanta, 08007 – Barcelona

Tel: 934 964 684, Fax: 934 964 686

Norte
Plaza del Ensanche, 1, 48009 – Bilbao

Tel: 944 356 195, Fax: 944 356 196

Sur
Astronomía, 1 – Torre 4 - 10º , 41015 – Sevilla

Tel: 954 293 660, Fax: 954 293 661
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OPERATING OFFICE

Miami
One Biscayne Tower – 2, South Biscayne Boulevard – Suite 1620, FL 33131 Miami 

Tel: 305 579 52 13, Fax: 305 579 52 16

SERVICES OFFICE

Londres
10 Storey’s Gate, London SW1P 3AY

Tel: (020) 7233 3043, Fax:(020) 7233 3004

REPRESENTATIVE OFFICES IN EUROPE

Frankfurt / Main
Rossmarkt, 17, 60311 Frankfurt/Main

Tel: (069) 28 41 08, Fax: (069) 28 75 47

Cointrin/Ginebra
Av. Louis.Casaï, 58 – 1216 Cointrin/Genève

 Tel: 022 731 68 30, Fax:022 738 88 16

París
2, Rue de la Trémoille, 1º, 75008 París

Tel: 01 535 74 900, Fax: 01 535 74 901

Rotterdam
Mariniersweg, 315, 3011 NM Rotterdam

Tel: (010) 414 47 12, Fax: (010) 404 74 03

REPRESENTATIVE OFFICES IN AMERICA

Buenos Aires
Lavalle, 643-5º E, 1047 Buenos Aires

Tel: (011) 432 279 21, Fax: (011) 432 208 68

Caracas

Avda. Abraham Lincoln, Boulevard de Sabana Grande, Edifi cio 3H, piso 6º 

Ofi cina 61 - 1050 Caracas

Tel: (0212) 763 20 93, Fax: (0212) 763 31 71

México D.F.

Paseo de la Reforma, 383-7º, Colonia Cuauhtémoc, 06500 México, D.F. 

Tel: (55) 520 734 77, Fax: (55) 553 313 78

Río de Janeiro

Rúa da Assembléia, 10-Sala 1301, 20011-000 Río de Janeiro  (RJ)

Tel: (021) 253 124 23, Fax: (021) 253 115 04



IF YOU ARE A SHAREHOLDER
By telephone: +34 915 213 957
By email: accionistas@bancopastor.es
By mail:
Banco Pastor
Ofi cina del Accionista
Paseo de Recoletos, 19
28004 Madrid (Spain)

IF YOU ARE AN INSTITUTIONAL INVESTOR OR 
ANALYST
By telephone: +34 981 127 420
By fax: +34 981 127 433
By email: relacionesconinversores@bancopastor.es
By mail:
Banco Pastor
Relaciones con Inversores
Dirección de Planifi cación y Control de Gestión
Cantón Pequeño, 1
15003 A Coruña (Spain)

http://corporativa.bancopastor.es

CONTACT WITH US






